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FTC 
OEce of the Secretary, Room 159 
60.0 Pennsylvania Ave., NW 
Washington, DC 20580 

RE: Telemarketing Rulemaking--Comment. 
FTC file No. R4f 100 1. National do not call list 

Dear Sir or Madam: 

I strongly support the proposed rules for a national, Do Not Call list. I hope you will 
make the rules airtight and implement them as soon as possible. Telemarketers are adept at 
finding cracks in the law to scam the public. The rules should ban automated callers and 
machines which leave voicemail messages for telemarketing purposes. The rules should include 
cold-calling stock brokers, real estate agents, and mortgage sellers who will try to get around the 
rules by making so-call no-sale "introduction" calls, as a prelude to making a second call to make 
the sale. I would prefer the rules include non-profits or charities seeking donations, but not 
include political organizations. The FTC should make it easy for consumers to put their phone 
numbers on the do-no-call list by telephone or Internet, without charge and without requiring a 
periodic renewal. There should be serious, per incident, fines for telemarketers who call 
numbers on the national do-not-call list, after a grace period (60 days?). 

Voluntary schemes do not work. Despite efforts to get on every "voluntary" do-not-call 
list including the Direct Marketing Association's list, I am frequently interrupted at my home 
office and at home, especially during the evenings. I tell every telemarketer that I never make 
purchases or donations with unsolicited callers and to put me on their do-not-call list, but I keep 
getting calls. The increasing use of automated dialers and machines which leave messages on 
voicemail is even more annoying. The interruptions hurt my home office productivity and 
interfere with legitimate calls and messages. It c&ts me money to pick up my telephone 
messages via long distance or cell phone, only to find out the message is a telemarketing 
message, or to wade through junk telemarketing messages to get to important messages. Also, in 
my experience, the non-profits (AmVets and Purple Heart in particular) ignore do-not-call 
requests and call repeatedly, at dinnertime, many times a year. 

Please implement a strong National Do Not Call List rule as soon as possible. 
Telemarketing calls deny me the peace and privacy of my own home and home office. Please let 
me know the outcome of the rulemaking process. 

Richard L. Berman 
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Ronald Campagna 

1 
r. 

' i ,  

From: 
To: c 

cc: 
- 3ent: 
- Subject: . Telemarketing comments 

Subject: Telemarketing Rulemaking-comrnent. FTC File No. 41 1001 

Friday, January 25,2002 1O:Ol PM 

I 

4 would like to lend my support for the proposal of a 'Do not calt/opp-out" registry for 
Telemarketers and also solicitors from businesses, individuals and survey takers. Calls 

., of this nature are not only disturbing aind irritating and if I could I would OPP-OUT now. 

I strongly support your efforts and would like to thank you for the opportunity to voice 
my opinion. 

v .  

"R--a* Ronald A. Camoaana 

Let freedom ring but not on my phone, please. 

I 

1 /26/02 
555 



-. 

4 

f . . .  
. .  

. . . . . . .  . . . . .  

. -  

. . . . . .  . . . . . . . . . .  . . .  . . . .  
. .  .- - . _ .  . 

. .  
. . -  

. .  . -  . I . :_ .  
i.. . . .  . . . . . . . . . .  

.I 

i , .  . . . . . .  . . . . . . . . . . . . . .  . . . . . . .  , . . . . . . . . . . . . . . . . .  . . . . . . . . . .  . . . .  . . . . . .  
j . .  

. . .  . . . . . .  . .  . .  . .  . . . .  . .  
. . . .  . .  

556 



- _  

i 
I. .. I 

3 

._. .. . . 

. .  

557  



- .  

4 

............................ .I................................... 

January 30,2002 

Dear Friend, 

Please, please, please!!!! Add my name to bill for 'do  not call" registry. 

I work full time and also part time at night for a local hospital4 do not 
order anything from phone solicitors and they may call at an appropriate 
time for other people, but, I am disturbedpom the only sleep I can grab. 

I am a registered voter in Maryland and am willing to sign'any petition 
necessary. 

nank  you so much and let me be one of the first to get telephone number. 

Sincerely, 

558 
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Federal Trade Commission 
Ofice of the Secretary . 

600 Pennsylvania Ave., NW 
Room 159 
Washington, DC 
20580 

' i r  

C '  

I fully support the commission 's proposal to create a national registry for people who do 
not want to be called by telernarketers. I receive eight to twelve calls per week and 
consider it an invasion of my privacy. 

Thank you. 

Dennis Caudle 
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-Pennsylvania 
January 24,2002 

‘i 

FTC 
Telemarketing Rulemaking Comment F q L  130 Lp I (  0 0 I ’ 
Washington, D.C. 

Dear Sirs, 

I wish to comment on the national “Do Not Call” list the FTC is proposing. I strongly 
support this initiative. 

I recognize the importance of business access to the market that is a foundation of the 
American capitalist system. However, I also recognize the right to individual privacy 
that I feel has been diluted by marketing systems aimed at every avenue into the 
American home. 

Junk mail is an environmental demand that should be addressed at some point. 
perspdy.depose of most of my mail unopened.] However, I do not pay directly for the 
junk mail I receive so I tend to negate its impact. The telephone is another matter. I pay 
a large monthly fee to have a telephone in my home and I feel I should not be harassed by 
unwated calls. Unlike the junk ma& which is obtained when I go to pick up my “real” 
mad, I must answer a telephone call &om telemarketers in order to ascertain that my time 
has been wasted. I have been hung-up on for failing to reach the phone before someone 
else, a common practice of telemarketers utilizing computerized systems with multiple 
dialers. Sales people on quotas have pressured me when I have tried to politely end a 
sales call, And I have had telemarketers call back after I have abruptly hung up on a 
persistent salesperson to slam the phone on my ear. 

Any relief you can provide the American pubic would be greatly appreciated. 

Sincerely yours, 

U Christine Champine 
. .  

. . .  . . . .  . 

r .  - . .  . .  . .  . . .  . .  . . . ;  
. . .-.. 

561 



. . . . . . .  . . .  

- .  

4 

q ,  . . .  
dr . . .  

. .  
' . ; _ ,  - . _ . .  . . . . . . . . . . .  ..... . . . . . . .  

, _  . . . . . . .  . . . .  . . . . .  . . . .  . .  . .  . . . . . .  i :  .'- ....... .::.. .. : ... _. . _  . . . . . . . .  . .  

. . .  . . .  . . . . .  I _ .  ............. . . .  . . . . .  . . . . . . .  . . . . . . . . .  . . . . . . . .  . - .  . . . . . .  . . . . . . .  . . . . . . . . .  . . . . . .  
. .  

, 

- .  . 

- .  . . . . . . .  . .  . . .  . - - - . - -  r - _ , . _ ~ _ . _ _ _ . _ _ _ _ _ _ _ _  ' _ .  . . . . . . . . .  . . . .  
. .  . .  

. .  . .  
. .  

. .  . .  

. . .  . . . .  

, .-. 
- . .  . .  . .  

5 62  



M. P . Crutchf ield 
'i -- c *  

January 30, 2 0 0 2  
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Office of the Secretary 
Federal Trade Commission 
6 0 0  Pennsylvania Ave., NW 
Room 159 
Washington, DC 20580  

Dear Sir or Madam: 

I'm registering a complaint against telemarketers. The 
calls I receive are always at a bad time and it seems no one can 
pronounce our name. Even still, you start out being polite and 
patient, but when you say you're not interested, it's still not 
good enough. At that point you feel like that should be the end 
of the conversation, but they continue to talk even faster or try 
to guilt you into agreeing to whatever they are selling. 
Eventually, after wasting precious time, usually in the evening, 
your only choice is to hang up on them. It's rude, and it makes 
you feel bad, because we weren't taught to hang up on people. 

The charities I've donated to in the past, continue to hound 
me for more money, even though I contributed a month ago. And if 
that's not enough, one charity in particular, assumes that since 
you've contributed once, they can go ahead and continue to bill 
you every couple of months, even though you paid your original 
pledge amount. The so-called free vacations just by looking at a 
condo in Williamsburg or Florida, magazine offers, banks offering 
credit card insurance, Children's Wish, Feed the Children, 
Fraternal Order of Police, all end up having a negative effect. 
Just last night I said "NO,' to ChildreWs Wish--the first time 
ever. I guess I've had my fill. 

It would be wonderful to be relieved of this. If there is 
anything you can do about this invasion of privacy, I would 
greatly appreciate it. 

Sincerely, 

Crutchfield 
. -- 

M.P. 
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OFFICE OF THE SECRETARY: 

4 

PLEASE ADD OUR NAMES TO THE LIST OF PEOPLE CfrHO DO NOT WANT TO 

m*.m YOU. 
BE CALLED BY TELEJMARKETERS. 

BOBBY AND RUTH DOLLmGH 

, 

555 
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TO WHOM IT MY CONCERN: 

**? 

Please put me on the do-not-call l$s%"~ 

for telemarketing. 

Sincerely, 

&&?i?@(/pf)f 
- 

LLOYD J. D O W L  
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Feb. * 2, 2002” I 

Ofice of the Secretaru 
Federal Trade Commission I 

600 Pennsylvania Ave. N. FK 

Washington, D. C. 20580 
Dear Sir, 

As per instructions in our local paper, The Topeka Capital 
Journal published in Topeka, Kansas I wish to comment on the proposal 
concerning telemarketers. 

My husband and I are 77 and 75 respectively. I am in very 
poor health with long term Diabetes and related problems. To have the 
phone ring and there is no one there is really an inbonvenience. They 
N E E R  pronounce our name correctly even though it is an old name and 
prevalent in the Bible. We have been referred to in the most ridiculous way 
that one wonders ifany of them ever went to school. Also at our age we do 
not want to put siding on our home or new windows or take a trip to Las 
Egas. The f a d h a t  we are in our own home paid foi and convenient ‘is 
enough at this point in our life. We also already own cem‘etery lots. 

To get our phone number on a list of DO NOT CALL would help 
immensely. Any help you can give will be appreciated Thank you. 

PS : 
constantly call me Mi A t 75 this is disgusting. 

Mi And Mrs. Harold L. Enochs, Jr. 
my own name is The0 but telemarketers believe I am a man and 
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January 28,2002 

fl 
t .  , 

i 

I 

FTC 
Office of the Secretary 
Room 159 
600 Pennsylvania Avenue NW 
Washington, D.C. 20580 

Please take my name off the telemarketing list. 
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